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Purpose of Presentation

To reflect on feedback received from consumers.

To present information that is relevant to the Board’s
deliberations.
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 Consumers comment on a variety of issues related to insurance. 
 Some of the feedback dealt with insurance issues that are not related to premiums. 
 Majority of consumers do not have a problem. As consumer representative, I attempt to provide a sense of how consumers overall are viewing the market –but more importantly to represent those consumers that fell through the cracks. 
 7th year that I have reported to the Board. 
 I’ve learned a lot. Mood has changed significantly over the five year period. 
 Complex subject. Acknowledge support of staff.


Issues to Consumers

* Affordability
* Rate Stability
* Availability



Process

Contracted a survey of Albertans
Personal interviews with 35 respondents
Consulted with other organizations
Additional research
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 Contracted with an independent marketing research firm 
Telephone survey of 800 Albertans across the province and a web survey with 214 consumers re:
Their experience in obtaining insurance
Impression of the level of premiums ct coverage.
 whether they shop around
Views on using credit score as a rating criterion

 Conducted focus groups in Edmonton and Calgary
 Contacted others by telephone.
 complete survey is appended to the report
Newspaper ads - Responded to e-mails and letters
Superintendent of Insurance
 Insurance Brokers Association of Alberta
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Premiums

e 54% of consumers surveyed agreed that premiums are
‘fair and reasonable’ - compared 70% in 2009

e Many drivers with no ‘at fault claims’ still feel that they
pay too much and that the difference in premium
between good drivers and poor drivers is not large
enough.
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* AIRB has ordered reductions to mandatory
premiums of 23% since 2004.

» Average premium for basic and optional
coverage in 2010 was $1081—a decrease of 1%
from 20009.

* Mandatory coverage decreased 4.9%. Optional
coverage increased 3.8%.

 Overall, average premiums have increased by
5.7% since 2005 or 1.1% per year—Ilargely
because of increases to optional coverage.
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Drivers on the Grid

One goal of reform was to give young drivers ‘a break’.

Comparison of loss ratios for ‘on the grid’ young
drivers and ‘off the grid’ young drivers indicates that
premiums for basic coverage are covering losses for
that group—young drivers are not being subsidized.
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" Nalabiltyof Coverage.

e Prior to reforms, availability was a problem
e Some individuals were driving without insurance.

e Some consumers in rural areas identified a problem with
uninsured drivers.

e The number of convictions of uninsured drivers is
decreasing.
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Important that drivers carry insurance. The ‘all comers rule’ and the limits on rates imposed by the grid allow this to happen.
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Number of Convictions for Driving without
Insurance Decreasing
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�Can be influenced by enforcement activity.


Comparison to Other Provinces
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 Based on data provided by IBC and SGI for 2009. Selected provinces that provide similar coverage. There are still significant differences with respect to accident benefits that are reflected in the rates. Also differences in driving conditions and weather.
Premiums are for mandatory and optional coverage. Note that the AIRB is only making a determination on basic coverage. 
Premium for AB for 2009  is $1092. 
 Alberta’s 2009 average premium of $1092  is lower than Ontario at $1374. Higher than New Brunswick at $795. 
Higher than Saskatchewan at $767. No right to sue for pain and suffering. 



Consumer Complaints

* No increase in calls to the Superintendent of
Insurance.
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Traffic Safety

* Traffic safety is an issue to consumers.

12



Number of Collisions resulting in property damage
decreased from 2009 to 2010.
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Injury rates in Alberta have continued to
decrease since 2005 .
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The number of bodily injury claims has been declining.
Seatbelt use has increased to 93% in 2009. Rural use has increased to 90% compared to 82% in 2004
 Brokers indicate that some consumers do not follow through on medical treatments for minor injuries. After a few appointments they stop going, which reduces their ability to claim for the minor injury pain and suffering award. 
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Competition

36% of consumers polled obtained a competitive quote
for insurance — 86% stayed with their existing insurer
— slightly less than 2010.

Compared to 58% in 2005 who obtained a quote and
40% in 2008. In 2005, 84% stayed with their insurer.

Those that switched enjoyed substantial reductions.
Increased use of on-line tools.
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Transparency

Consumers are frustrated with ‘insurance lingo.

Information to brokers related to ‘unbundled rates’
has improved.
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Credit Scoring

55% of consumers in the telephone survey were not
comfortable with the use of credit scoring as a rating
factor.

Viewed it as an invasion of privacy and not relevant to
driving habits.
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Mandated Adjustment

* Lower accident rates signal stable insurance rates to
consumers.
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